
STEP-BY-STEP: Best Practices for Club Web Sites

What Web site visitors want to find quickly and easily
o
Who you are: Are you easy to find using Internet search? When visitors land on your site, is it immediately clear who you are?


Take care to select a Web site address (URL), also called a domain name, that is short, easy to remember and makes sense to your users. Kiwanis International recommends a format like this: www.fergusfallskiwanis.org with “kiwanis” in the domain name.


Use the official Kiwanis International wordmark customized with your club name. See the Kiwanis Club of Newberg, Oregon for an example. Also refer to the Kiwanis International graphic standards manual.

o
Where you are: Put your club city and state above the fold (refers to the area of your home page that is visible without scrolling).

o
How to find you: Put your next club meeting time and location (above the fold; home page placement). Consider also listing the topic or featured speaker.

o
Who to contact: Make sure this information is on the home page or a separate Contact Us page that is 1 obvious click from the home page. Include the following:


Mailing address


Contact name, phone number and/or e-mail link


Ways to get involved–as a member or non-member


Also consider: How long does it take to respond to inquiries? Shoot for 24-48 hours maximum. It could be a potential member trying to reach you!

o
What you do: Upcoming dates of service or fundraising projects (a future way for the visitor to get involved) – for the week, month or quarter.

o
Why you do it: Compelling photos and video of real people in action tell the story and show your club’s commitment to the local community


Photos and/or video of feature story of a recent service or fundraising project.


Photos of children you’ve served, preferably action shots showing adults interacting with children.*


Photos cropped showing appropriate focus (close-ups of faces, action shots with smiles facing forward, crowd shots showing positive scope of a project).


Photos showing youth programs supported or leadership mentoring of youth.


Short photo captions below the photo or nearby in the corresponding article.

What visitors don’t want to see

o
Stale news or outdated stories of service. Shoot for weekly or bi-weekly updates; 30 days old should be the maximum allowed for content.

o
A sea of words: Avoid too much text and not enough white space between each story. Also watch out for long, scrolling President’s messages instead of stories about how you’ve helped children in your community. Don’t stack and pack your home page. Learn to boil stories down to the best details. On that note, keep overall site size (number of pages) to a minimum. Plan your site ahead of time. Stick to the basics: Home, About Us, Contact Us, Meetings, Events/Projects, News, Youth Programs, Resources or Downloads, Links, Join/Membership, Member Login).

o
Design that is hard on the eyes:


Neon colors or too many colors on a single Web page.


Light text on white background (ex: yellow text on white) or dark text on dark background (ex: blue text on black) – consider best contrast and ask older members to give feedback on readability. Can they find hyperlinks easily? Is the type large enough?


Flashing text and images or animations. Let great photos grab attention instead.


More than 1 specialty font on the same page (a font outside graphic standards).

o
Yawn-inducing photographs: The first part of your site that will draw attention is the photos. Are your images good enough to keep the visitor from clicking away? Do your images convey fun and make the visitor want to keep reading or browsing?


Avoid photos of club leaders overpowering photos of children or service projects. Profile pics should be secondary.


Avoid photos of speakers at a podium or make them smaller than action shots. The same is true of photos showing club leaders or guests holding a check or club members holding a banner (sometimes called “grip and grins”).


Avoid photos of groups on stage or at tables where the action or service is not apparent.

General appearance and content considerations

o
Remember to use the correct Kiwanis logo/wordmark. Variations on the official logo dilute our brand, confuse our audience and should not be used.

o
Use official Kiwanis colors in the design. You can use percentages of the solid color(s) or gradients to vary the style.

o
Focus on easy navigation. Consider having a few members find the top five critical elements on your site and rate ease of navigation and how quickly they could find the items. Is it intuitive enough? Using the same list, run the test with non-members too.

o
Regularly updated articles, news, images, etc. Recycle! Mix in relevant news from your district, Kiwanis International or the Service Leadership Programs you sponsor. Highlight an upcoming project, not just recap of old ones.

o
An obvious link to forms, downloads and club documents. Consider a single page with categories to keep all your resources in one tidy location.

o
Consider bolding the names of your guests and/or recipients of your service and fundraising in articles to emphasize your positive impact on the community.

Tap into the free resources available

o
Start at: http://www.KiwanisOne.org/WebTools

Are you a beginner or an experienced Webmaster? Review the Web-building resources offered on the www.KiwanisOne.org member resource site.


Subscribe to the Club Management System or utilize the easy do-it-yourself club Web site template (note: the free template for download on KiwanisOne requires Webmaster experience).


Increase your visibility: Update your club Web site address (URL) on the secretary dashboard (via login to KiwanisOne.org online reporting & club management section)

o
When in doubt, consult the Kiwanis International Graphic Standards manual
o
Follow Kiwanis International’s photo philosophy, guidelines and get photography tips
o
Add RSS news feeds
o
Utilize Kiwanis Web logos and graphics

o
Utilize free photos available for the entire Kiwanis family of programs showing real Kiwanians helping children: www.KiwanisOne.org/photos
Other great content to consider

o
An annual calendar of club events

o
A photo gallery (create a Flickr account for an easy gallery or search other free options)

o
A blog (with shared posting by club leaders, committee members, etc.)

o
Officer names and contact information (e-mail address). Consider including their business affiliations for peer-to-peer networking and member business support.

o
Integrate video of service projects into the site

o
Link to district Web site

o
Link to Kiwanis.org noted as “Join us!” or “Interested in learning more about Kiwanis.” Best link: http://www.kiwanis.org/HowtojoinaKiwanisclub/tabid/713/Default.aspx. 

o
Link to KiwanisOne.org noted as “Member Resources” or similar definition

o
Links to Service Leadership Program Web sites that you sponsor with their branded logos

o
Consider a brief welcome message and/or brief history of your club and its service to the community. How many years has your club been serving your community? What notable projects might the visitor have heard about but not know the Kiwanis connection? What high-profile annual events has your club participated in year after year? How much has your club donated to notable causes in your area (grand totals)?

o
Logos and/or text links to major International collaborative projects or events, such as the upcoming Worldwide Service Project, International Convention, or Alumni sign-up form.

o
Participate in and promote Kiwanis social networking groups (Facebook, Flickr, etc.)

*Photos of children must have the proper release/permission and adhere to Kiwanis International’s photo philosophy. Please read the philosophy at www.KiwanisOne.org/photophilosophy. 


